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VolunteerMatch Causes help clients align their brands with positive action,

appeal to new customers, and promote community service and engagement

across local communities.

Coca-Cola invites its
consumers to find ways
to ‘Live Positively’

by volunteering with
nonprofits in their
communities.
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Allstate knows that supporting the African-
American community for 28 days in February
is not enough. Beyond February is their
every day, yearly commitment to create,
support and sponsor volunteer opportunities
that empower the community.

As part of its campaign, WE Empowers
Women, WE tv is inviting everyone to realize
‘What a Difference a Day Makes’ by getting
involved with a cause -- even in the smallest
ways, even for just one day.

SOME OF OUR CLIENTS
USING VOLUNTEERMATCH
CAUSES:

CMT (Country Music Television), helps
viewers realize “The Power of One”
with a goal to mobilize more than 1
million volunteers.
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www.rei.com

REI encourages its consumers to “Get
Dirty” with environmental volunteering.

BMW Mini is motivating its drivers
to “Be a Bunch of Good For
Somethings.”

CONTACT US:

VolunteerMatch Solutions

717 California Street, 2nd Floor

San Francisco, CA 94108

(415) 241-6855
solutions@volunteermatch.org
www.volunteermatch.org/corporations

VolunteerMatch

Where volunteering begins.
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