





FIVE VALUES THAT DRIVE
CONSCIOUS CONSUMERS




CYNICISM

3%

HAVE NO WAY OF KNOWING IF A PRODUCT
IS TRULY GREEN OR DOES WHAT IT CLAIMS.



CYNICISM

How do you know?

Consumer reports

Certification seals on packaging

List of iIngredients
NO WAY OF KNOWING

Endorsements by organizations | trust

Experience with the product

Company reputation




CYNICISM

How do you know?



CONVERGENCE

B CORPORATIONS REPRESENT
$1.1 BILLION IN REVENUES



CONVERGENCE

Certified
A new Kind of company that
harnesses the power of private
enterprise for public benefit.
Corporation



CONVERGENCE

world oFga)ood'.com, T
byd) : all content ~| [ES3

Where your shopping shapes the world.” % Goodprint #3

Take a Step : 24’ 755

But Leave No Footprint |

Glve the planet a breath of fresh air this Earth Month » [ECICEERTELEINERED L LER
culture

view these products »

Get Involved @ Articles What is our community
Lgl Spread the Word ED | MOST POPULAR | MOST RECENT talklng abOUt?

4 Write a Blog Real Green: Investing in Green FEATURED | MOST RECENT

¥ Start a Discussion :‘, Ene‘rgv Stuff We Found Today -
& Ask a Question ¥ o R S 03 26 10

BY: GREEN AMERICA = ' D BY COCO-ZEN
fi . = - -4
Bl Become a fan on Facebook You can invest in green businesses

Follow us on Twitter ,\ E% working to increase US renewable -
Featured Artisan

Get our Widget h‘- RO GEncEan, ST Sy STORCK {4\ Interview - Kori Giudici
‘w ‘g;é E_)L,rnr‘g World War II, mi lhons of AV //| of Flipside Hats



CONVERGENCE

world of good..com e
byd) \ SELLER VERIFIED BY

Introducing Shopping by Goodpr PR BAE
FOR PEOPLE
ntroducing Shopping by Goodprint FOR MRS

Like a nutrition label on a food item, the Goodprint on a WorldofGood.com listing quickly guides you to the item’s positive attributes. Search our
website for items with the Goodprint that matches your interests and values. SEE DETAILS »

People Positive Eco Positive Animal Friendly Supports a Cause

§oodprint™

RC} |

@ People Positive

Economic Empowerment

e Economic e Energy Conservation e Animal Welfare e eBay Giving Works: e Exceeds Falr Wage Guide minimum
Empowerment e Eco-friendly Production e Species Preservation Shop, sell, and donate standards
| f Li r \ [ t r
¢ Quality vo Life e Environment Conservation FIND PRODUCTS »> for a good cause
¢ Preserving Tradition FIND PRODUCTS >> FIND PRODUCTS »» @ Eco Positive

FIND PRODUCTS > : 3
Eco-friendly Production

i Matreriale ar 3 free of Y rldec
Learn more about Goodprint >> * Materials grown free of pesticides

e From 100% sustainably harvested

materials
Environmental Conservation
e Prevents ecological destruction

¢ Non-GMO ingredients

@ Animal Friendly

Animal Welfare
e No animals harmed and no animal

testing



CO-CREATIVITY

10>90

ENLIGHTENED CONSUMERS ARE 10% OF
THE POPULATION BUT THEY SHAPE 90%
OF THE CONTENT AND CONVERSATIONS
EXPERIENCED BY OTHERS




CO-CREATIVITY

3X Early Adopters
3X Reward

3X Punish

3X Influence (+)

e 3X Influence (-)

ALL ADULTS ENnLiGHTENeEDs 44X Blog, post, review




CO-CREATIVITY

.
. SHARE. ‘ IDEASTORM

VOTE WHERE YOUR IDEAS REIGN

UCKS IDEA ™

11l
SIA

VIEW E POST VOTE £ . SEE
w all posted ¥ your idea for promote or . } your ideas
ideas by the ~ Dell products demote ideas / in action
community I or services
@D HYUNDAI Sort By: Recent Ideas Top Ideas Comments

Assurance

HOME | PROGRAM OVERVIEW | COVERAGE | REQUESTBENEFITS | FAQ | CONTACTUS | FIND A DEALER

,

N L - == o\ Hyundai Assurance
= o . WE'VE GOT YOUR BACK
x\ — FGR ONE FULL YEAR

1 HOW IT WORKS 2 WHY YOU NEED IT 3 WHAT’S COVERED 4 HOW TO GET IT




CO-CREATIVITY

GO0DZUMAQ"

PITCH IN TO CHANGE THE WORLD

PITCH IN TO CHANGE THE WORLD 404101324 P

o'l Added Agresd Ka
| 12:50 AM

1 ACCEPT A CHALLENGE

3.30.10

2 PITCH YOUR IDEA
LET OTHERS BUILD ON IT

THE CHALLENGES

WE CAN END THIS - HUNGER IN AMERICA
HELP END

|| HUNGER CASH PRIZE OF $1000 FOR BEST IDEA A
e N AMERICA BEST PARTICIPATION OR BUILDER



THE

collective T .

you've got opinions.

sustainable brands want to hear them.

THE COLLECTIVE MAKES IT POSSIBLE.

WHAT IS THE COLLECTIVE? WHAT'S IN IT FOR ME? WHAT'S THE COST?

The Collectve is a private coline community that connects HMave your volce heard by socally responsibe orancs in o Joining The Colloctive i= completely froe! And participating
values minded consumers with vaves-minded brands, secure, privaie community taikes as (e as minutes per week. You can choase how
crganizatons and thought lcacens Be amang the 4rst 1 zee and test now product ideas or much you want o be rvolved. Paricipale in evaents that
concepts interest you, pass on those that con't. The choloe- anc a
How? Through a senes of coling events desgnod o put your myrad of opportunities<s yours!
cpinions and bellefs 1 Se hancs of today's change-makers.  © CoNNect with cthar membens who share your values
Take action 1o help develop new markess for socally MORE FAQs
Vihy? Because consumers and companios mely on gach other respansbie products and services

everycay, but rarely have meaningful dinlogues about what's 8e part of an exclusive group of Fencact ¥YWho's bahind The Collactive?
- r -
important to them. Why digd BBMG croate The Collective?
Eryoy rewards and perks (discounts, goar anc other Mow do | get involved as a brand?

exciusives) from our sustainable beand partners

RECENT AND UPCOMING EVENTS IN THE COLLECTIVE

Madeocasse: We haiped a sustaunable chocolate company to Save Dartur: Save Darfur wil tedl members what ordinary Blue Avocado: Several members will gt 1o test cut Blue

beter tell their story through Ter packagng desgn poopia can do to spal-and stop-future genocce Avocado's new Ine of eco-shopping bags and discuss her
opnions with the founder




S0, how can brands
reach new consumers?
counter cynicism?

tap new models”?
leverage co-creativity?
change the world?



BRAND INNOVATION
FOR THE NEW
CONSUMER




BRAND PARADIGM SHIFT

Brand 1.0

Logo & Tagline
Product
Marketing
Transaction
Monologue
Buying

What

Brand 2.0

Experience
Empowering Platform
Movement
Transformation
Exponential Dialogue
Being

HOW



TRIPLE VALUE PROPOSITION ™

Practical

How does the brand

. . PRACTICAL
Improve my life?



TRIPLE VALUE PROPOSITION ™

Practical

How does the brand

improve my life? FRASUIES

Social

How does the brand help
me make a difference in the
world?

SOCIAL



TRIPLE VALUE PROPOSITION ™

Practical

How does the brand
Improve my life?

Social

How does the brand help
me make a difference in the
world?

Tribal

How does the brand connect
me to a community that
shares my values, hopes
and aspirations?

SOCIAL

PRACTICAL

TRIBAL



TRIPLE VALUE PROPOSITION ™

Practical

How does the brand
Improve my life?

Social

How does the brand help

me make a difference in the
world?

Tribal

How does the brand connect
me to a community that
shares my values, hopes
and aspirations?

SOCIAL

PRACTICAL

TRIPLE VALUE
PROPOSITION

TRIBAL



DEFINING YOUR
TRIPLE VALUE
PROPOSITION




PRACTICAL BENEFITS:
PRICE +
PERFORMANCE



@ Redefining Price + Performance




@ Redefining Price + Performance




Q Redefining Price + Performance

The new movie night

g

o T

dvd 13.00 - .Q-:a—-




@ Redefining Price + Performance

The new family room




@ Redefining Price + Performance

”e

Bl a 1oy day

‘ﬁs to save

gy T




@ Redefining Price + Performance

Practical Benefits

Price/Good Value
The new commute, gym, movie night

Quality/Performance
"Big brands. Small prices.”

Convenience/Ease
Locations, Everything you need in one trip

Pleasure/Experience
High Design: Isaac Mizrahi



SOCIAL BENEFITS:
PURPOSE IN
YOUR DNA






TOMS

One for One SIGN IN ACCOUNT WISHLIST CART
SHOES OUR CAUSE STORES BLOG GETINVOLVED PRESS CONTACT FAQ GIFT IDEAS

Love TOMS? | Joinusona Have a party!

Join the Team ' TOMS Shoe Drop i Style your Sole
e il = l - < - -

GET INVOLVED

For every pair you purchase, TOMS will give a pair of shoes to a child in need. One for One.




TOMS Purpose in Your DNA

You have Tomsitis when ...




TOMS

Purpose in Your DNA

Shoe Drops: 8,000 pairs

£

E 3
L —

-

-




TOMS

-

Purpose in Your DNA

el BF

Incorporate giving
in what you do



TOMS Purpose in Your DNA

Social Benefits

Vision of the world | want

All children have access to the most basic,
yet too often overlooked, necessities

Issues that Matter

Children’s health and wellbeing
Global poverty

Rural education

Actions to Make a Difference

Purchasing equals giving to others
Shoe drops



TRIBAL BENEFITS:
PASSION +
PARTICIPATION



I PLEDGE ALLEGIANCE
TO MY BIKE,

AS A PATRIOTIC CURE
FOR AMERICA.

AND TO THE PUBLIC,
WITH WHOM WE STAND,
ONE ELATION,

UNDENIABLE -

WITH COMMUNITY
AND TRANSPORT
FOR ALL.

BIKE MORE..
DRIVE LESS

Yoy l? !l('ill/.* al _\7;11"1 ll ‘ 'HI.‘(«/l'TI,’f‘,\(



Passion + Participation

Tour de Fat




Passion + Participation

Largest bike parade ever




- ‘You get t o
. dressup and




Passion + Participation

Tribal Benefits

Defining Values
Joyful environmentalism

Social Networks
Team Wonderbike

Traditions + Rituals
Tour de Fat

Bike in Cinema
Scavenger Hunts

Symbols + Lexicon
Bikes



TRIPLE VALUE
PROPOSITIONS



Triple Value Proposition

®
Practical Social Tribal
New Commute Design for all New frugality
Big brands. Small Prices. 5% of all sales donated Free Fridays @ Moma
Locations ($3 million per week) Red Cards
All you need in one place Education
High design Arts & Culture

Social Services
Target Volunteers

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

Unifying Idea = Expect More. Pay Less.

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll



TOMS Triple Value Proposition

Practical Social Tribal
$44 for durable shoes Shoes for all children Purchase = purpose
Soft leather insole Global health Personalization
Arch + heel support Global poverty Committed
Personalization Rural education Fun
Purchasing = giving Passionate
Shoe drops

One day without shoes

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

Unifying ldea One for One.

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll



Triple Value Proposition

Practical Social Tribal

Belgian brewmaster Water Stewardship Joyful environmentalism
Palette of Spices Sensible Transportation Team Wonder Bike
Seasonal Ingredients (Bike, Watershed Advocacy) Tour de Fat

Organic Wheat Sustainable Agriculture Bike In Cinema

Food Pairings Youth Education Scavenger Hunts

$2.9 million in Grants

llllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

Unifying Idea Follow Your Folly

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll



ONE MORE ...



Walmart Triple Value Proposition

Save money. Live better.

p
Save $47 in
‘ electricity costs
.




Walmart Triple Value Proposition |

Save money. Live better.

f all 200
= million
2 Walmart
: shoppers
> bought just
one




Walmart Triple Value Proposition |

Save money. Live better.

." ItI vp\(/ouldkbe
ike taking

": 11 million

B cars off
the road




Walmart Triple Value Proposition

Save money. Live better.




THE OPPORTUNITY



It's How We Live




DISCUSSION




CONNECT

RAPHAEL BEMPORAD
PHONE: 212.473.4902 x205
EMAIL: rbemporad@bbmg.com

Twitter: (drbemporad
The Collective: http://jointhecollective.net
BBMG Internships: nnavratilldbbmg.com



mailto:rbemporad@bbmg.com
mailto:rbemporad@bbmg.com
http://jointhecollective.net
http://jointhecollective.net
mailto:nnavratil@bbmg.com
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VolunteerMatch ‘ BPN

Stay Informed:

Check Out Future BPN Webinars:

www.volunteermatch.org/bpn

Sign Up For Our Newsletter:

solutions @ volunteermatch.org






