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How & Where to Create an Open Dialogue

� Different channels have different capabilities 
in terms of dialogue

� Email is like a walkie-talkie – one way

� Social networks are an open party line 

or conference calls 



Open Dialogue

�Leverage Social Networks to create a dialogue vs. 

monologue with your online community

�Strengthening relationships via every channel

�Getting people to get their friends to give is often 

more about them than you



Facebook & Twitter Essentials:  ‘I Will Follow You Forever More, That’s What 

Friends Are For’ November 30, 2010 - Nicci Noble, CFRE  



“Twitter is about approach, 

transparency, and 

immediacy”
– Jack Dorsey, Twitter Co-Founder



�Not Much, but a lot more than 140 characters

�A computer with internet access 

What Do You Need to Tweet?

�Mobile internet access 

�Texting capabilities 

�Something to say







Resources from the Webinar:Resources from the Webinar:
Websites/Events:

Social Media for Nonprofits Conference: http://socialmedia4nonprofits.org/

VounteerMatch Learning Center:

Nonprofit Trainings on Social Media: http://is.gd/i6kzwN

VolunteerMatch YouTube Webinar Recording: http://bit.ly/mFdQck

Facebook:

Guy Kawasaki, Author of Enchanted, and speaker at the Social Media Conference: Guy Kawasaki, Author of Enchanted, and speaker at the Social Media Conference: 

http://www.facebook.com/?ref=home#!/guy

Twitter:

Follow the conversation on the webinar with: #BPNbucks

Other useful hashtags to follow: #sm4sg & #smnpchat

VolunteerMatch Corporate Handle: @VM_Solutions

VolunteerMatch Nonprofit Handle: @VolunteerMatch

Darian Heyman: @dheyman

Sean Sullivan: @SeanforOakland

Other Handles to follow: @charitywater, @engagejoe, @SM4Nonprofits, @kanter

@Nonprofits101

Guy Kawasaki: @guykawasaki



Type your questions into 
the question box on the 
right panel. 

Open Q&A with the AudienceOpen Q&A with the Audience

right panel. 

We will pose them to the 
speaker for everyone to 
hear.

Follow on Twitter: #BPNbucks and @VM_Solutions
and @VolunteerMatch



Stay Informed:Stay Informed:

Read Our Blog

www.VolunteeringIsCSR.org

Receive our Newsletter
solutions@volunteermatch.org



Next Webinar:Next Webinar:

Want to Build an In-House Pro 

Bono Program? Ask these 5 Key Bono Program? Ask these 5 Key 

Questions Before You Begin.
Tuesday, June 28th

10am PT/1pm ET

Lindsay Firestone and Diana Fischer 

Taproot Foundation



Same Rules Apply in All Mediums

� Have policies that foster ethical community building

� Adhere to brand and style guidelines

� Use appropriate tools for your audience

� Thoughtful cultivation of relationships

� Volunteer engagement opportunities

� Investments yield returns  > ¼ FTE 



buying things
learning

more
staying in

touch

expressing

themselves

staying

current
themselves

sharing 

music/pictures
finding others

going

places



� Matures   39m

� b. 1945

� Boomers  78m

� b.1945 – 1964

http://en.wikipedia.org/wiki/Demographics_of_Canada#Age_structure

Who Is Out There?

� b.1945 – 1964

� Gen X   62m

� b. 1965 - 1980

� Gen Y 51m

� b. 1981-1991
http://www.convio.com/files/next-gen-whitepaper.pdf



Less than 

$30,000/yr 63%

Household income

Less than 

High 

School 52%

Educational 

attainment

Why Invest Online?

$30,000/yr 63%

$30,000-

$49,999 84%

$50,000-

$74,999 89%

$75,000 + 95%

School 52%

High 

School 67%

Some 

College 90%

College + 96%

Source: Pew Internet & American Life Project, May 2010

http://www.pewinternet.org/Static-Pages/Trend-Data/Whos-Online.aspx



They’re Talking About You

� What are they saying?

� What are you saying?

Facebook & Twitter Essentials: 

‘I Will Follow You Forever More, That’s What Friends Are For’

February 5, 2011 - Nicci Noble, CFRE

� What are you saying?

� What needs to be said?



Interactions & Transactions 

GEN Y GEN X BOOMERS MATURES

48% 57% 52% 48%

26% 43% 54% 77%

28% 35% 32% 30%

29% 35% 31% 25%

22% 28% 28% 31%

The Generational Divide in American Giving

NonprofitTechnology Conference 2010 - NTen

Matthew Mielcarek, Strategy Practice Director, Convio

Andrew Magnuson, Senior Consultant, Convio

22% 28% 28% 31%

22% 22% 27% 35%

25% 27% 17% 12%

8% 10% 16% 25%

11% 17% 14% 11%

14% 13% 4% 2%

9% 6% 4% 2%



Risks You Don’t Have to Take

�Be consistent in brand representation

�Provide an easy way for users to respond to your call to    

Facebook & Twitter Essentials: 

‘I Will Follow You Forever More, That’s What Friends Are For’

February 5, 2011 - Nicci Noble, CFRE

action; sign up, donate, like, follow, etc.

�Stay on message no matter the channel of communication

�Be where your constituents are



How & Where to Create an Open Dialogue

� Different channels have different capabilities 
in terms of dialogue

Facebook & Twitter Essentials: 

‘I Will Follow You Forever More, That’s What Friends Are For’

February 5, 2011 - Nicci Noble, CFRE

� Email is like a walkie-talkie – one way

� Social networks are an open party line 

or conference calls 



Open Dialogue

�Leverage Social Networks to create a dialogue vs. 

monologue with your online community

Facebook & Twitter Essentials: 

‘I Will Follow You Forever More, That’s What Friends Are For’

February 5, 2011 - Nicci Noble, CFRE

�Strengthening relationships via every channel

�Getting people to get their friends to give is often 

more about them than you



The Like button lets a user share your content 

with friends on Facebook. 

When the user clicks the Like button on your 

Facebook Like Button

Facebook & Twitter Essentials:  ‘I Will Follow You Forever More, That’s What 

Friends Are For’ November 30, 2010 - Nicci Noble, CFRE  

When the user clicks the Like button on your 

site, a story appears in the user's friends' 

News Feed with a link back to your website.
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Facebook & Twitter Essentials:  ‘I Will Follow You Forever More, That’s What 

Friends Are For’ November 30, 2010 - Nicci Noble, CFRE  



“Twitter is about approach, 

transparency, and 

immediacy”
– Jack Dorsey, Twitter Co-Founder



�Not Much, but a lot more than 140 characters

�A computer with internet access 

What Do You Need to Tweet?

�Mobile internet access 

�Texting capabilities 

�Something to say








