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United We Serve

The goal of United We
Serve is to help make
volunteerism and
community service part of
the daily lives of all
Americans in order to
help build a new
foundation, one
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community at a time.
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Measuring Impact

VolunteerMatch is pleased to share this report on the

iImpact of its support of the United We Serve - ‘'Summer
of Service’ campaign:

 Welcomed 1,953,364 interested volunteers

* Registered and approved 4,532 nonprofit groups

« Managed 11,000+ support emails; made 500+ support
calls and hosted 40 online training workshops

* Increased network usage 15% vs year ago

« Helped the nonprofit community unlock $132,000,000
worth of volunteer service
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Attracted 24,000+ Interested
Volunteers a Day

1,953,364 Total Visitors
6/22/09 - 9/11/09 el
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Helped a Nonprofit Find an Interested
Volunteer Every 45 Seconds

156,330 Total Volunteer Referrals
6/22/09 - 9/11/09 Elals
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25 Interested Volunteers for Every
Available Opportunity

1,953,364
Total Visitors

60,113
Daily Average Opps

Total Visitors vs Daily Avg Available Opportunities
6/22/09 - 9/11/09
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Registered and Approved 4,532
New Nonprofits

72,000 -
70,000 -

68,000 -

Total Registered Nonprofits by Day
6/22/09 - 9/11/09 -
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Served 14,591 Different Local Nonprofits

Employment 0.76%
Media & Broadcasting 0.72%
Justice & Legal 0.93%
Immigrants & Refugees 0.95% Religion 0.65%
Board Development 0.40%
Disaster Relief 1.57%
htemational 1.65% Race & Ethn|C|ty 0.28%
GLBT 0.26%
Computers & Technology 1.99% Politics 0.15%

Emergency & Safety 2.12% Community
0,
Crisis Support 2.24% — 20.58%
Sports & Recreation 2.25%

Disabled 248% ——— 8
Adwvocacy & Human Rights
2.68%
Children & Youth
Women 2.82% 15.36%

Hunger

9 Arts & Cult
2.84% 32 98°U/° ure _ Health & Medicine

. Environment Education & Literacy 9.60%
Animals 3.57% 3.90% Seniors 7.61%
4.93%
Homeless & Housing
3.75%

Volunteer Responses by Interest Area
6/22/09 - 9/11/09 TS
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Top 10 Most Popular Opportunities
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1. Volunteer Counselors 2. Making a Difference that is R o
Relevant Today 3. Online Mentor 4. Get Ready for Ronald

McDonald House Charlotte!

American
+ Red Cross * Thse d T + Q"t‘lec"‘:a“
hade Tree
H*ﬁ‘i‘h bl Adhria iy Bd Secd

Groator Chesapoake & Potomac Blood Srvices Rogion P Blood Services Region
S 6. Volunteers needed for 7. Season of Giving Red Cross
5. Blood Drive Assistant Homeless and Domestic Volunteers — Long Beach

— Washington, DC Violence Shelter

QRLS' PET B GomforeAMorpice Cane
8. Mentor a child right from your 9. Our Animals Need You 10. Hospice Volunteer
computer — New York City

Top 10 Opportunities by Referrals

6/22/09 - 9/11/09 1 1
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350 Cities Had More than 1,000 Visits

Visits by City
6/22/09 - 9/11/09
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New York City Led the Way with 111,339

City Visits Pages/Visit Avg. Time on Site
New York 111,339 6.93 0:05:00
San Francisco 37,642 8.38 0:05:37
Los Angeles 37,139 8.48 0:06:12
Minneapolis 36,417 9.24 0:05:52
Chicago 29,572 8.35 0:05:55
Washington 24,829 6.89 0:05:18
Atlanta 22,175 7.52 0:05:38
Houston 20,396 7.71 0:05:31
Seattle 18,997 8.47 0:05:54
Phoenix 18,813 9.79 0:06:29
Top 10 Cities by Visits Il
E N = NE

6/22/09 - 9/11/09
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Supported Corporate America’s Continued
Commitment to Employee Engagement

SPACE SYSTEMS

LORAL

der

_{ U-S AIRWAYS
Applled

I'm lovin’ |t Edmology Inc.

New corporate clients using VolunteerMatch Solutions
signed 6/22/09 - 9/11/09 .
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Grew Daily Network Activity 15%

Visits for all visitors Jun 1, 2009 - Sep 26, 2009
Comparing to: Jun 1, 2008 - Sep 26, 2008
AR Visits ~ | m@m June 1, 2009 - September 26, 2009 -~ June 1, 2008 - September 26, 2008 o ",_'." =
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June 1,2009 | June 11, 2009/ June 21, 20097July 1,2009 |July 11,2009 |July 21,2009 | July 31, 2009 | August 10, 20| August 20, 20| August 30, 20 | September 3, |

3,202,959 Visits ‘ 27,143.72 Visits / Day

Previous: 2,786,077 (+14.96%) Previous: 23,610.82 (+14.96%)

Network visits: summer 2008 vs. 2009
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Summer of Service Highlights

: ifi

i September 11

National Day of Service and Remembrance

July 4, 2009 : Sept. 11, 2009
June 22, 2009 July 14, 200

9,000 8.000

4,500 4,500

\June1,2009 [ June 10,2009 |June 19,2009 |June 28,2009 |July?7,2000 |July 16,2009 |July25 2009 |August3, 2009 |August 12, 2008 August 21, 2009 August 30, 2009

Traffic from Serve.gov/All for Good
T
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Visits

(direct) / (none)r
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Top 100 Traffic Sources on
9/11 Day of Service

google / organic |

fedexcares.com / referral

aliforgood.org / referral |

‘redcross.org / referral |

bing / ofganic | my.mot.com / referral

_I_ ,ﬂ " P - O DO —. I

Traffic Sources on Sept. 11, 2009 ) |
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Most Users Browsed During the Workday
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Average visits per hour (Pacific Time)

6/22/09 to 9/11/09 -
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Weekly Trends Show T.G.L.F. Dip

3,500,000
3,000,000
2,500,000
2,000,000
1,500,000
1,000,000
500,000
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Sunday Monday Tuesday  Wednesday  Thursday Friday Saturday

Pageviews by day of week
6/22/09 to 9/11/09
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Helped Nonprofits Unlock $132,000,000
Worth of Volunteer Service

&=\
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7)) = $132 million

Estimated Future Value of Volunteers Recruited from 6/22/2009 - 9/11/2009
Unique Volunteers x Est. Avg/Hrs Served x $20.25* = Est. Social Value

*Peter D. Hart Research Associates, Inc. = : E
Independent Sector, 2008. (Value of Volunteer Time = $20.25/hour) Tk '
VolunteerMatch
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For More Data and Live Activity Visit:

Voluw . Lot
lunteermaten T
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Nonprofits Corporations @
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American Red Cross Volunteers
American Red Cross Blood Se
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www.volunteermatch.org/livemap
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Observations

« Understanding and evaluating the impact of federal
initiatives like United We Serve requires multiple
points of reference and partner input

« Technology has dramatically reduced the costs of
attracting interested volunteers

* Nonprofits, schools and civic institutions are still
catching up to the opportunity - 25X volunteers for
every published opportunity

VﬁlunteerMatch
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Opportunities

Unlock the Potential - Scale the education, training
and support programs needed to help more nonprofits
plug into the potential of new generation of talented
volunteers

Reduce the Capacity Gap - Identify the highest
performing volunteer programs in the US and advance
programs and policies to replicate their success

Get over the Sustainability Hurdle - Find the
iInvestment capital necessary to build enduring solutions
to expand the capacity of schools, nonprofits and civic
institutions to effectively engage volunteers
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